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How can a company effectively communicate its message to customers and prospects all over the world?
How can it ensure that its branding messages "travel"? Designed to help executives position and leverage
marketing communication in the global arena and use it to their ongoing strategic advantage, Communicating
Globally shows how to successfully strategize, select appropriate communication tactics, and then execute a
global communication plan that encompasses all sources of communication, both internal and external.
Based on the strong theoretical foundations of integrated marketing communication (IMC), Communicating
Globally offers a practitioner's perspective on integrated global marketing communication (IGMC) in action
through vignettes, four complete case studies of well-recognized multinational brands, and one study case.
Praise for Communicating Globally "In the 21st century, the ability of ad agencies to provide worldwide,
integrated marketing services for their clients will become essential. Only those marketers and agencies with
the ability to brand products and services globally will thrive. Communicating Globally provides a roadmap
on how to do it right." O. Butch Drake, president-CEO, American Association of Advertising Agencies "No
one can provide a guaranteed formula for future success, but Communicating Globally comes awfully close.
By combining an astute knowledge of the global marketplace, emerging trends and technologies, and good
old common sense, Don Schultz and Philip Kitchen illuminate the path for successful brand building in the
21st century." Ed Faruolo, vice president, corporate marketing communications, CIGNA Corporation "Don
Schultz has done it again! His unique and highly readable approach is a must for companies looking to
market globally in the new century. Communicating Globally offers an important road map through the maze
of global marketing communications." James R. Gregory, CEO, Corporate Branding, LLC "This book is
important because it brings the concept of integrated marketing communications (IMC) into full international
focus for the first time. This focus is maintained throughout the whole structure and it makes the book a truly
conceptual work. The case studies that illustrate the practical ramification of international IMC yield
significant general as well as specific lessons." John Philip Jones, Syracuse University "The 1990's
introduced integrated marketing--understanding and communicating relevantly with customers by using
information. Communicating Globally now takes the same principles and adapts them to today's dynamic
global marketplace. Even better, it is written in a style that makes it easy for a non-marketer to fully
understand the importance of managing a brand." John R Wallis, vice president of marketing, Hyatt
International Corporation
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From reader reviews:

John Richardson:

Now a day people who Living in the era everywhere everything reachable by connect to the internet and the
resources inside it can be true or not involve people to be aware of each information they get. How a lot
more to be smart in receiving any information nowadays? Of course the correct answer is reading a book.
Examining a book can help individuals out of this uncertainty Information especially this Communicating
Globally: An Integrated Marketing Approach book because book offers you rich info and knowledge. Of
course the data in this book hundred per cent guarantees there is no doubt in it you probably know this.

Deborah Rost:

This Communicating Globally: An Integrated Marketing Approach tend to be reliable for you who want to
be considered a successful person, why. The main reason of this Communicating Globally: An Integrated
Marketing Approach can be one of several great books you must have is usually giving you more than just
simple studying food but feed you actually with information that maybe will shock your preceding
knowledge. This book is usually handy, you can bring it everywhere you go and whenever your conditions in
the e-book and printed types. Beside that this Communicating Globally: An Integrated Marketing Approach
forcing you to have an enormous of experience such as rich vocabulary, giving you demo of critical thinking
that we know it useful in your day activity. So , let's have it appreciate reading.

Paul Mendosa:

This book untitled Communicating Globally: An Integrated Marketing Approach to be one of several books
that will best seller in this year, honestly, that is because when you read this guide you can get a lot of benefit
on it. You will easily to buy this book in the book retail outlet or you can order it by using online. The
publisher of the book sells the e-book too. It makes you quickly to read this book, because you can read this
book in your Cell phone. So there is no reason to you personally to past this e-book from your list.

Willie Batres:

Reading a publication tends to be new life style in this particular era globalization. With looking at you can
get a lot of information that may give you benefit in your life. Along with book everyone in this world can
easily share their idea. Guides can also inspire a lot of people. Plenty of author can inspire all their reader
with their story as well as their experience. Not only the story that share in the publications. But also they
write about the data about something that you need illustration. How to get the good score toefl, or how to
teach your young ones, there are many kinds of book that exist now. The authors in this world always try to
improve their expertise in writing, they also doing some analysis before they write to the book. One of them
is this Communicating Globally: An Integrated Marketing Approach.
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